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Highlight Your Advantage:  Make your value proposition the first thing 
visitors see.

Why you?
(and not one of your 

competitors)

Explains how your 
product solves a 

problem

Specific & 
Customer-oriented

Deliver Specific 
benefit

Use Authentic 
Human-Focused Imagery

Over Generic Text

Value proposition



Build Trust with Social Proof: Feature reviews and awards from trusted sources like 
G2, Forrester, and Gartner

Value proposition



Increase Confidence with Social Proof:  Use testimonials and client 
logos to build credibility

Value proposition



Increase Confidence with Social Proof:  Use testimonials and client logos 
to build credibility

Value proposition
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Use “encapsulation” and “color contrast” to make the call-to-action 
stand out

source: The Ultimate Guide To Conversion Centered Design, Unbounce.com

Call To Action



Boost Visibility: Ensure 
your CTA button pops by 
using contrasting colors.

Simply pick the color shown opposite 
to your site’s background color from 
the color wheel and test it out

Call To Action



Example of “encapsulation” and “color contrast” CTA 
Call To Action



Additional ideas for testing

● Changing CTA copy makes a difference:

○  “Get Started” vs. “Start Free Trial”

○  “Book a Demo” vs. “Request a Demo” 

● Test Benefit oriented call-to-actions ( Good UI - loss aversion vs gains for 
CTAs  / Good UI - benefit vs task buttons )

● Urgency is a powerful motivator, if done well (quantity and time limitations 
could be relevant for gated assets)

Call To Action

https://goodui.org/#30
https://goodui.org/#18
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Proprietary + Confidential

Above Average Landing Page experience directly results in higher 
ROI on Google Search

Quality Score

Landing Page 
Experience Expected CTR

Adding the KW as many 
times as possible as in 

the LP

Adding the KW
 in H1& H2

Ad Relevance

Reducing the Bounce 
Rate

Personalisation



Engage with Video:  Boost engagement and reduce bounce rates by incorporating 
relevant videos.

(*Video views on a LP could be leveraged as an additional signal and used as a conversion action for upper funnel activities)

Personalisation - > 
Reducing the Bounce Rate



Guide Users with Color: Use a color change to encourage scrolling.
Personalisation - > 

Reducing the Bounce Rate



Make it clear there is more content to explore
and consider offering several options to engage with your website

Personalisation - > 
Reducing the Bounce Rate



A slow-loading page is the quickest way to lose potential customers
Use tools like Google PageSpeed Insights to identify and fix bottlenecks

Personalisation - > 
Reducing the Bounce Rate

Update for 
your client

https://pagespeed.web.dev/
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https://get.nice.com/forrester-2024-Trends

This is what your users see when they search for “customer experience” and click your adUpdate for 
your client



Landing Page experience is “Below Average” for the top KWs
Which impact our serving and drive up the cost

Campaign: IP | US | EN | Search | Restructure - Industry and Market | Generic  - > Ad Group: CX

Update for 
your client



The term “Customer Experience” in the 
image- > Make sure to include it as text

Your H1&H2 are the main influencers 
on LP Experience score - make sure it 
is set correctly and match it with the 

user intent - > Include the term 
“Customer experience “ in H1 and H2 

(not only “CX” as the Crawler refers to 
it as a different term even if it has the 

same meaning)

The term “Customer Experience” 
appears only one time in the LP - 

make sure to add it several times (in 
addition to H1 and H2)

Let’s review some Basic recommendations we can implementUpdate for 
your client



Add a clear value proposition
“Why should the user leave their 

details?”

Can we shorten this text? 
Who will read it?

Make the CTA Button Encapsulated 
and in a Contrast colour (use the 

colour wheel) …Do we need “ Get your 
guide” and “ submit”  ? - > consider 
moving “Get your Guide” instead of 

“Submit”

Let’s review some tests ideas and best practices 

Consider using Human-Focused 
Imagery

Update for 
your client



Let’s take a look at your competitors’ LPs 

1

2

Update for 
your client



1. SAP.COM LP - Link

 “ Customer Experience” as a text
Still room to add it as H1

The term “ Customer Experience” 
mentioned 12 times on the LP

Encapsulated CTA button

Clear Value proposition

Human-Focused Imagery

Update for 
your client

https://www.sap.com/uk/products/crm.html?campaigncode=crm-ya22-int-1517066&source=ppc-2uki-googleads-search-71700000104594263-58700008224936539-cx_cx-x-x-x&dfa=1&gad_source=1&gclid=CjwKCAjwyJqzBhBaEiwAWDRJVMfO-71i_x-2s41dhvUpMyzpy-uXJWFcyXU8dcxoopO5UjPbJbNnnBoCujMQAvD_BwE&gclsrc=aw.ds


1. Qualtrics - Link

The term “ Customer Experience” 
As a text in H1

Social Proof

Update for 
your client

https://www.qualtrics.com/uk/lp/digital-customer-experience/?utm_source=google&utm_medium=ppc&utm_campaign=UKI-EN%7CSRC%7CGEN%7CCX&campaignid=11697329518&utm_content=%7Badgroup%7D&adgroupid=119399816571&utm_keyword=digital%20customer%20experience%20software&utm_term=digital%20customer%20experience%20software&matchtype=p&device=c&placement=&network=g&creative=482036688614&gad_source=1&gclid=CjwKCAjwyJqzBhBaEiwAWDRJVJ6IZi11yjCwBXqecIuZAoMBOcKFYFOvCuMOJYqWkFUaG5Itj-NF8BoCPpkQAvD_BwE


Proprietary + Confidential

Next 
steps

● Add the main terms (i.e-  “Customer Experience”) in the image- > 
Make sure to include it as text

● Include the term “Customer experience “ in H1 and H2 

● The term “Customer Experience” appears only one time in the LP - 
make sure to add it several times (in addition to H1 and H2)

● Make the CTA Button Encapsulated and in a Contrast colour

● Consider moving “Get your Guide” instead of “Submit”

● Add a clear value proposition “Why should the user leave their 
details?”

● Consider using Human-Focused Imagery

● Shorten the text

Update for 
your client



Thank you


