Google

Your Guide to

Making Great

Landing Pages
for Tech B2B




Value proposition

Critical Landing Page
Elements for B2B

Personalisation

Clear Call-to-action (CTA)




Value proposition



Highlight Your Advantage: Make your value proposition the first thing

visitors see.

Explains how your

Why you?
(and not one of your
competitors)

Use Authentic
) Human-Focused Imagery
benefit Over Generic Text

Specific & Deliver Specific

product solves a

Customer-oriented
problem

o OSANQ  Features~ Solutions~  Resources~  Enterprise  Pricing @  Login  Contactsales Get started
oo
Fi Q. View Demo Questions? +44-330-808-5300
ve?y.

The #1 Alwork Improve Productivity with the Call
_— t ft f Five9 Get a Quick Quote
managem ent platform Centre Software from Five

Meet the needs of all sizes of call centres today and Sl
With Asana, you can drive clarity and impact at scale by tomorrow.
ing work and to pany-wide goals. @ Improve legacy on-premises systems with a ized cloud call centre solution.

* Country.

@ Enable your workforce with the power of practical Al and automation in the cloud. United Kingdom v

¥ b f
@ Deliver fluid experiences that empower agents and delight customers. Birmben ot Adents

Number of Agents v

[ * Yes, | would like to receive marketing
communications regarding Five9 products,
services, and events. | understand | can
unsubscribe at a later time.

By submitting this form | agree that Five9 may
process my personal data in the manner
indicated above and as described in Five9's
(Privacy statement).

Get a Quote

All fields are required.
By submitting this form you are agreeing to Five9's Privacy
Policy and Terms & Conditions.

@ Triage requests @ Assign work based on role & Reporton goal progress

© Global campaign request Assign task to f) Olivia Alexander Increase revenue by 30%

Your information is secure and will not be shared.




Build Trust with Social Proof: Feature reviews and awards from trusted sources like
G2, Forrester, and Gartner

deel. _
& M=Era
= [__Bgronn
90 0 = » 3 =
s ' . —
: All-in-one =
Hire employees ® : IT Platf - e, OO
- - A I
worldwide with our atrorm -
end Iess EOR entities Getademo Monitor unlimited devices © Fixed price “o ) @ @ g
How many people work at your company? 5 minute onboarding ¢ 30-day free trial e
Dive into global markets, scale fast, and provide a world-class :
experience for your international dream-team. Number of people ~ ‘
c] (] ‘ ] (c] [} Q 8
5 ! Sl Are you a contractor? Sign up here
/ Full control from one platform /
1’ GONG

THE UNDISPUTED Y7 9.3
LEADER IN e B
REVENUE

INTELLIGENCE

Peer Insights..

sssss trust Gong to drive revenue.




Increase Confidence with Social Proof: Use testimonials and client
logos to build credibility

4% moﬂuﬂy.mm Pro Teams Platform Resou v °ric ( Cor ales )| Get Started >

"We use monday.com for a plethora of use cases, the
opportunities this platform provides are limitless.”

Jane Tham | VP of Collaboration Technologies
Universal Music Group

Global payroll

Bring teams together to with
drive business impact manual work

Collaborate effectively organization-wide to get a clear

Say to manual Papaya Global’s Al-powered
payroll & payments leave you free to focus on the bigger picture.

picture of all your work. Stay in the loop with easy-to-

use automations and real-time notifications.

“"Since adopting monday.com, our global marketing B
department has seen a 40% improvement in cross-team EEINIENEE .

collaboration.” Company Size

sarah Pharr | AVP Marketing 2 i

Genpact

@ TOYOTA i i A shopify
-




Increase Confidence with Social Proof: Use testimonials and client logos

to build credibility

Get started

First name Last name
Company website
How many people work at your company?

We respect your data. By submitting this form, you agree that we wil
contact you i relation to our products and servicas, in accordance with our

privacy policy.

Contractor or employee? Sign up here

Used by 25.000-

BisoFT  Brut. & Klarna.  @ishopify  FOREVER 21 ) wrercom  Revolut

it @©vesort  Brut. & Klarna.

Value proposition

This is why 1000s of customers love

Doug Ludiow
CcEO
MainStreet

Fo e e K Rating: S

We can bring on contractors in
any country in minutes.

Before discovering Deel, we were
intimidated by hiring remotely.

Deel

Grace Mckenzie
Operations Leader
Postiog

Fok kK Ratiog: 5
Deel enables us to hire, stay
compliant, and pay a fully remote
team.

Deel makes it incredibly easy to

Now we can't imagi git
any other way. Onboarding is
super smooth, and the whole
team loves the autonomy they
get using Deel

stay compliant in their home.
countries.

Ben Tossel
Founder
MakerPad

Fo KK Rating: 5
Deel has made it SUPER simple
for a small company based all
over the world to hire and pay
folks.

The platformis extremely easy to
navigate, really user-friendly and
Deel support has gone above
and beyond any requests we've
had

Google



Clear Call-to-action (CTA)

oogle



Use “encapsulation” and “color contrast” to make the call-to-action

stand out

(no) Encapsulation Encapsulation Colour Contrast

(CE— (G —
- ) 8 > 2 "
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© CTA ° °
(14 (414 (14
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Call To Action

COLOR WHEE

Boost Visibility: Ensure
your CTA button pops by
using contrasting colors.

Simply pick the color shown opposite
to your site’'s background color from
the color wheel and test it out




Example of “encapsulation” and “color contrast” CTA

(PBob piatrorm  sowrions  Asour  resources  parmens pmcne oon ) Oyster Howitworks  Pricing  FAQs

£e. ° °
FOR MODERN Hire globally—without
BUSINESS titi
Got your eyes on the world’s best talent? Looking for a fast and compliant international employment
The HR platform that powers provider to bring them aboard? Then you've gotta see Oyster’s global employment platform.
productivity, engagement, and
retention.
’
2 ] KNOW YOUR COSTS BEFORE HIRING
G 995 reviews | 4.5 < Capterra 144 reviews | 4.6
eoe < Gross salary USD 90,000 o 4
Total cost USD 110,000
MANAGE YOUR TEAM -
Modern, fast-growing, global businesses love Bob - lcome Maria Santos CONNECT YOUR EXISTING TOOLS
- S @D~z
° . . A
[EDIA @ mummeoias  [mjwhatawords  Huel 801 pae risaup  (Oktopost (D unifiec 1 Developer Calculate your employment costs

Instantly calculate the total cost of employment around the world, including all taxes and deductions. & ﬁm}e



Additional ideas for testing

e Changing CTA copy makes a difference:
o “GetStarted” vs. “Start Free Trial”
o “Book aDemo” vs. “Request a Demo”

e Test Benefit oriented call-to-actions ( Good Ul - loss aversion vs gains for
CTAs / Good Ul - benefit vs task buttons )

e Urgency is a powerful motivator, if done well (quantity and time limitations
could be relevant for gated assets)

Google


https://goodui.org/#30
https://goodui.org/#18

Personalisation

oogle



Above Average Landing Page experience directly results in higher

ROI on Google Search

Quality Score

Landing Page
Experience

Ad Relevance Expected CTR

Adding the KW as many
times as possible as in
the LP

Adding the KW

Reducing the Bounce

in H1& H2 Rate




Engage with Video: Boost engagement and reduce bounce rates by incorporating
relevant videos.

< GONG

ACHIEVE YOUR REVENUE
GOALS WITH GONG SEE GONG IN ACTION

Al-Powered Guidance To Help You Win More

O 1 agree to the privacy policy including to Gong
using my contact details to contact me for

Boost win rates, increase average deal size, and increase revenue per marketing purposes.

rep with Gong, the #1 Revenue Intelligence platform, custom-built for

sales teams. Book your demo now and see why 4,000+ customers

\trust Gong to drive more revenue.
/@

GongReport.

9 Newmessaging driving
‘ Whigher win rate!

SOME OF OUR 4,000+ CUSTOMERS

(*Video views on a LP could be leveraged as an additional signal and used as a conversion action for upper funnel activities)



Guide Users with Color: Use a color change to encourage scrolling.

W
&

JFrog

Products Solutions Pricing Developers

as a
DevOps Platform

End-to-end control of your DevOps pipeline

BrompHalfreeltrailfontioplofibockinglaldemol

CONTACT US

oesss

Resources Partners Q  Env

pesibiendinglalidec]nolupperserolficlcoidandlelstainlisenstatiention

o>

Leyout celor chengs o prompt users (o sl doun



Make it clear there is more content to explore
and consider offering several options to engage with your website

NEW! Go head over heels for Bob Hiring

Offerrto book a demo,on)the side if/they, want it, they will find| it

@Bob PLATFORM SOLUTIONS ABOUT RESOURCES PARTNERS PRICING L ¥ REQUEST DEMO

Mnn EHN H B Eye catching| contentiinstead of/huge lead/form

The HR platform that powers

productivity, engagement, and S
retention. 4
[y team
Immediate quality content that's easy, to,consume) with watch aidemo, option Ce s Qe 2

\ WATCH A DEMO (3:18)
‘ tis clear'that there's more content below,

- SN -’



A slow-loading page is the quickest way to lose potential customers
Use tools like Google PageSpeed Insights to identify and fix bottlenecks

r» PageSpeed Insights

O wobie

« Diagnose performance issues

76 79

Performance Accessibility

Performance

METRICS

@ First Contentful Paint

08s

Total Blocking Time

260 ms

A Speed Index

38s

9 Captured at 13 Jun 2024, 13:34 GMT+1
b intsl page loac

3 View Treemap

0 pesktop
78 83
Best Practices SEO

Largest Contentful Paint

14s
@® Cumulative Layout Shift
0.064
hthouse 12.0.0 2

DIAGNOSTICS

A Minimise main-thread work — 2.3 5

Show audits relevant to: ECP LCP TBT CLS

@ Copylink  Docs


https://pagespeed.web.dev/

Recommendations



This is what your users see when they search for “customer experience” and click your ad

customer experience X !J

Planning Guide 2024:
CUSTOMER EXPERIENCE

Plan for customer-focused é
action during 2024 FORRESTER

According to Forrester research, 64% of CX leaders expect to have larger budgets in 2024 for CX
initiatives. But where should they spend the funds? Which technologies will have the greatest
impact? Which investments are important in people and skills? You can find the answers in this

Business Email

Want to stay connected? Check this box o

new report. Gonfrm your consent forus to use your
contact detais o provide news and updates

The report, titled “Forrester Planning Guide 2024: Customer Experience,” recommends investing to from NICE. You may withdraw your consent at

drive customer-focused action that supports an organization’s goals to turn around declining CX ;jég:‘:ﬂiz’;‘;‘j:‘:ﬂ;”:’ez::"v"‘si"i“"

quality. For example, leaders should invest “more in tech to create and improve experiences, el

critical employee skills, unstructured feedback, and predictive modeling.”

Get your complimentary copy of the report now, so you can plan for success and growth in 3 Submit

2024.
Learn how to get ahead of the competition, including how to:
Invest in top drivers of CX in customer service and contact center
Improve interactions in real-time with journey orchestration
Develop critical skills in analytics, journeys, and conversation design
Cut spending on redundant technology

Leverage unstructured feedback analysis

https://get.nice.com/forrester-2024-Trends



Landing Page experience is “Below Average” for the top KWs
Which impact our serving and drive up the cost

Search keywords

Last 30 days | May11-Jun9,2024 ~ < >
’ — & e
-+ w Keyword status: Enabled Add filter Q - m EI = -
Seacch. Seg Columns Reports Download Expit
D [ ] Keyword Match type Status Conversions Cost / conv. J Cost Quality Score | Landing page exp. Ad relevance Exp. CTR
Total: Keywords in your current view @ 191.25 $354.99 $67,892.25
0O e customer experience Broad match Eligible 112.37 $346.23 $38,905.43 3/10 | Below average Above average Below average
D [ ] cx strategy Broad match 16.00 $382.47 $6,119.51 2/10 | Below average Average Below average
D [ ] customer experience management Broad match 373 $691.46 $2,580.03 2/10 | Below average Average Below average

Campaign: IP | US | EN | Search | Restructure - Industry and Market | Generic - > Ad Group: CX

Google



Let’s review some Basic recommendations we can implement

customer experience X $ & Q

The term “Customer Experience” in the

image- > Make sure to include it as text Q,”ng,?,%‘é VT \ 3 Planning Guide 2024:
sy [  CUSTOMER EXPERIENCE |

7~ Your H1&H2 are the main influencers Plan for customer-focused
on LP Experience score - make sure it action during 2024 FORRESTER
is set correctly and match it with the
user intent - > Include the term

“Customer experience “in H1and H2
(not only “CX” as the Crawler refers to e bt e e

it as a different term even if it has the D e o,

same meaning)

new report.

The report, titled “Forrester Planning Guide 2
drive customer-focuse ts an organization's goals to turn around declining CX
Uld invest “more in tech to create and improve experiences,

ST Unstructured feedback, and predictive modeling.”

Customer Experience]” recommends investing to

-

critical employe

your complimentary copy of the report now. so you can plan for success and growth in 3 submit
2024.

Learn how to get ahead of the competition, including how to:

The term “Customer Experience”
appears only one time in the LP -
make sure to add it several times (in
addition to H1and H2)

Invest in top drivers of CX in customer service and contact center
» Improve interactions in real-time with journey orchestration

Develop critical skills in analytics, journeys, and conversation design
« Cut spending on redundant technology

« Leverage unstructured feedback analysis

o




Let’s review some tests

customer experience

Add a clear value proposition
“Why should the user leave their
details?”

Consider using Human-Focused
Imagery

Can we shorten this text?
Who will read it?

Make the CTA Button Encapsulated
and in a Contrast colour (use the
colour wheel) ...Do we need “ Get your
guide” and “ submit” ? - > consider
moving “Get your Guide” instead of
“Submit”

deas and best practices

Plan for customer-focused
action during 2024

hl#tcontentTitle.mktoText 7500

According to Forrester research, 64% of CX leaders expect to have larger budgets in 2024 for CX
initiatives. But where should they spend the funds? Which technologies will have the greatest
impact? Which investments are important in people and skills? You can find the answers in this
new report.

The report, titled “Forrester Planning Guide 2024: Customer Experience,” recommends investing to
drive customer-focused action that supports an organization's goals to turn around declining CX
quality. For example, leaders should invest “more in tech to create and improve experiences,
critical employee skills, unstructured feedback, and predictive modeling.”

Get your complimentary copy of the report now. so you can plan for success and growth in
2024.

‘earniow to get ahead of the competition, including How to
Invest in-top drivers of CX in customer service and contact center
Improve interactions in real-time with journey orchestration
Develop critical skills in analytics, journeys, and conversation design
Cut spending on redundant technology

Leverage unstructured feedback analysis

Planning Guide 2024:
CUSTOMER EXPERIENCE

FORRESTER

Business Email

Want to stay connected? Check this box to
confirm your consent for us to use your
contact detais to provide news and updates
from NICE. You may withdraw your consent at
any time. For additional information about
NICE's privacy practices, please visit our

Privacy Polic

>  Submit



Let’s take a look at your competitors’ LPs

<=
)
0

7 ¢ customer experience
W/ -, \d i< p X

Al Images News Videos Books i More Tools

Sponsored

oy Sap.com
https://www.sap.com 3
Discover Customer experience
1 SAP® Customer Experience — Understand Your Customers Better With Al-Powered Insights
To Drive Conversions & Revenue. SAP® Customer Experience is an Integrated Suite of
Industry-Leading CRM...

Sponsored

Qualtrics
https://www.qualtrics.com

Predictive Insights for CX | Leader Voice of Customer 2024
2 Capture feedback across channels. Shape campaigns with Qualtrics CX. The software

designated Leader of Voice of the Customer 2024 by Gartner Magic...
Voice Of The Customer - Customer Satisfaction - Customer Feedback - Digital CX

Google



1. SAP.COM LP - Link

P o customer experience] 112 - ¢ v . .
Sl | = The term “ Customer Experience
;;::::Jhwe Overview Products Industries ~ Customerstories  Innovations ~ Resources. mentioned 12 timeS on the LP

Y,
-
‘ “ Customer Experience” as a text
etonersene Still room to add it as H1
J

Request a demo Get the latest CX news

Intelligent CX and CRM t

50 years of industry expertise

Industry-tailored to meet critical business needs, intelligent CX supports end-to-end processes to help you
get the most from your SAP software.

Human-Focused Imagery

Clear Value proposition }

E-commerce Customer data Marketing

Seize market opportunities and drive profitable growth by Crush revenue and growth targets with customer identity and Automate campaigns and execute on a global scale. Customer

delivering innovative and engaging i access data privacy, and data management ‘engagement solutions from SAP help you identify target

Our solutions help you quickly launch new business models solutions that give you in-depth customer insigh i i deliver i i i and

and adapt to change in an agile way. reducing compliance risks. measure your results.

Explore the SAP Commerce Cloud solution > Explore SAP Customer Data Platform > Explore SAP Emarsys Customer Engagement > E n C a S u Iat e d CT A b u tt On
Explore SAP Recommerce > Explore SAP Customer Identity and Access Management > p

View all e-commerce solutions > View all customer data solutions >

Customer service Sales automation Artificial intelligence

Google


https://www.sap.com/uk/products/crm.html?campaigncode=crm-ya22-int-1517066&source=ppc-2uki-googleads-search-71700000104594263-58700008224936539-cx_cx-x-x-x&dfa=1&gad_source=1&gclid=CjwKCAjwyJqzBhBaEiwAWDRJVMfO-71i_x-2s41dhvUpMyzpy-uXJWFcyXU8dcxoopO5UjPbJbNnnBoCujMQAvD_BwE&gclsrc=aw.ds

1. Qualtrics - Link

qualtriCSAM

The term “ Customer Experience”
ersoratizeddermo As a text in H1

Qualtrics Digital Customer
Experience sy

Qualtrics CustomerXM for Digital helps you understand how your digital experiences First Name *

are impacting your customers so you can fix experience gaps, create interactions that

are emotionally engaging, and better connect with customers so they want to return. Last Name *
Company *
Job Title *

Business Email *

-6.6 . i ; ; i ; Phone Number *

Ireland
£ (o (| (o) Yoo would ik orecive mavketng commurications
e = e regarding Qualtrics products, services, and events

By providing this information, you agree that we may process

your personal data in accordance with our Privacy Statement

The world's best brands turn to Qualtrics to deliver breakthrough
customer experiences

- Social Proof

jetBlue cvs ey © spotify:

pharmacy



https://www.qualtrics.com/uk/lp/digital-customer-experience/?utm_source=google&utm_medium=ppc&utm_campaign=UKI-EN%7CSRC%7CGEN%7CCX&campaignid=11697329518&utm_content=%7Badgroup%7D&adgroupid=119399816571&utm_keyword=digital%20customer%20experience%20software&utm_term=digital%20customer%20experience%20software&matchtype=p&device=c&placement=&network=g&creative=482036688614&gad_source=1&gclid=CjwKCAjwyJqzBhBaEiwAWDRJVJ6IZi11yjCwBXqecIuZAoMBOcKFYFOvCuMOJYqWkFUaG5Itj-NF8BoCPpkQAvD_BwE

Proprietary + Confidential

Add the main terms (i.e- “Customer Experience”) in the image- >
Make sure to include it as text

Include the term “Customer experience “in H1and H2

The term “Customer Experience” appears only one time in the LP -
make sure to add it several times (in addition to H1 and H2)

Make the CTA Button Encapsulated and in a Contrast colour

Consider moving “Get your Guide” instead of “Submit”

Add a clear value proposition “Why should the user leave their
details?”

Consider using Human-Focused Imagery

Shorten the text

~

Google



Thank you

Google



