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Introduction
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Welcome to the $1B Google
Ads Playbook: Unlock
Profitable Growth.

www.alpineanalytix.com

 At Alpine Analytix, we've spent two decades mastering Google Ads, generating
over $1 billion in revenue for top brands. This playbook is the result of that
experience, designed to help you excel in the competitive paid search landscape.

This guide is tailored specifically for health, wellness, and fitness brands, but the
strategies inside are built on principles that can drive success for any business. Our
goal is clear: to help you grow your customer base, maximize your ad spend, and
turn your Google Ads campaigns into a powerful acquisition channel.

Whether you're offering health coaching, launching fitness programs, or promoting
nutrition certifications, this playbook provides the insights and strategies you need
to unlock profitable growth.

http://www.alpineanalytix.com/
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The Role of
Google Ads 
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Google Ads can be a game-changer for health, wellness, and fitness brands. With
the right approach, you can reach potential customers at the exact moment
they're looking for what you offer. It’s about making your ad budget work harder
by targeting people who are ready to take action.

As more people prioritize their health, the demand for fitness and wellness
services is soaring. Google and YouTube are the two most visited sites worldwide.
Through Google Ads, they offer unmatched reach, directly connecting you to a
growing audience. Brands tapping into this opportunity are gaining more visibility,
more clients, and steady growth. Imagine your fitness program or health coaching
service consistently reaching motivated customers with a well-executed Google
Ads strategy.

02

The global health and wellness market is projected to hit $7 trillion by 2025,
driven by a growing focus on personal wellness. Brands that master Google Ads
are in the best position to tap into this booming market.

Research Insight:

http://www.alpineanalytix.com/
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Define Campaign
Goals
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Before you invest in Google Ads, take a step back and define your campaign goals
with precision. Are you looking to dominate your market by boosting brand
awareness, drive high-quality traffic to your site, generate valuable leads, or
directly increase sales? 

Well-defined goals are the foundation of a successful strategy and the key to
measuring your ROI. Clearer objectives lead to sharper strategies and better
results.

www.alpineanalytix.com
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An online health coaching brand aiming to boost client sign-ups by 25% next
quarter can use our calculator to pinpoint the exact budget needed to hit that
goal through Google Ads. With a data-driven, well-funded campaign, they can
optimize ad spend, attract more clients, and reach their growth targets.

This tool calculates the budget you need to secure at least 50 conversions (per
campaign) per month based on your average cost-per-click (CPC) and average
conversion rate (CVR)—our recommended minimum to harness the full power of
Google’s Smart Bidding. With this calculator, you can ensure your campaigns are
well-funded for optimal performance.
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If you’re a health and wellness company spending $50k/month on Google Ads,
you should be generating at least 525 leads per month.

If you’re not hitting this target, there could be two main issues: your cost per
click (CPC) is too high, or your conversion rate (CVR) is too low—or a
combination of both.

Let’s break it down:

For health and wellness, the average CPC on Google Ads is $6.19, and the
average CVR is 6.5%. At these rates, your $50k budget should generate 8,078
clicks, leading to 525 leads.

Practical Example:

Pro Tip:

You may already have a pre-approved budget, but without a clear path to hitting
your targets, it can be hard to know if you're on track. Missing data or lack of
guidance from your agency can make it easy to overlook simple metrics and
benchmarks when setting the right budget. As Google moves toward AI-driven
strategies, Smart Bidding requires a strong data foundation to optimize
conversions. To help you budget effectively and meet your goals, we’ve created
Alpine’s proprietary Required Budget Calculator.

http://www.alpineanalytix.com/
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Craft Compelling
Offers 

Practical Example:

Pro Tip:

One of the most effective ways to
boost your Google Ads performance is
by creating compelling offers that your
potential customers can't resist. A
standout offer not only attracts clicks,
but also sets you apart in a crowded
marketplace. If you don't have a unique
differentiator, your Google Ads or
other marketing initiatives won't be as
effective. It's important to highlight the
unique value you bring and make it
clear why users should choose your
services over competitors.

Highlight the benefits and urgency of your offer in your ad copy to attract
attention and drive clicks. Make sure the offer is prominently featured on your
landing page, reinforcing the ad’s message and increasing the likelihood of
conversion.

05www.alpineanalytix.com

Focus on your unique strengths instead of relying on promotions like discounts.
For example, offer exclusive access to expert-led fitness certification workshops
or provide a personalized roadmap for new clients joining your wellness coaching
program. These offers emphasize the lasting value and expertise you bring rather
than a short-term incentive.

http://www.alpineanalytix.com/
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Expert Conversion
Tracking
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Accurate conversion tracking is the backbone of any successful Google Ads
campaign. If you don’t fully understand how customers are interacting with your
ads, it’s impossible to make informed marketing decisions. Tracking these
interactions gives you the insights needed to shape a winning strategy.

Your campaign optimizations depend on the quality of the data behind them. To
get the best results, you need to measure accurately and consistently. Here's an
in-depth overview of best practices and tools for complete measurement.

www.alpineanalytix.com
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Google Analytics as a Complementary Tool:

Broader Insights: 
Use Google Analytics alongside Google Ads for a comprehensive view of user
behavior. While Google Ads offers real-time data, Google Analytics provides
broader insights into how users interact with your site after clicking on your ads.
Import your Google Analytics conversions or key events as secondary
conversion actions into your Google Ads account. This dual approach helps you
understand the full customer journey and optimize the user experience.

Primary Tracking Source: 
Google Ads conversion tracking should be used as your primary conversion tool
for measuring the direct impact of your ads. It allows you to track various
conversion actions such as sign-ups, bookings, and purchases initiated from your
ads. This tool provides real-time data, which is crucial for quick adjustments and
campaign optimizations.

Google Ads Conversion Tracking:

Key Components of Conversion Tracking:

Centralized Tag Management: 
GTM allows you to manage and deploy various marketing tags on your website
without directly modifying the code. This tool simplifies setting up and managing
tags for Google Ads conversion tracking, Google Analytics, and other third-party
platforms. With GTM, it’s easier for marketers to implement tags quickly without
developer assistance.

Flexibility and Precision: 
GTM lets you set up specific triggers and tags for each type of conversion action.
This setup minimizes data discrepancies and provides a robust framework for
tracking various user interactions. By using GTM, you can deploy tags faster,
manage data collection efficiently, and maintain flexibility in your marketing
efforts.

Google Tag Manager (GTM):

http://www.alpineanalytix.com/
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Practical Example:

If you’re running an online certification program, Google Ads Conversion
Tracking can help measure course sign-ups directly from your ads. 

For more in-depth insights, use Google Analytics to track how users navigate
your site after clicking the ad. 

By managing all your tracking with Google Tag Manager, you can streamline
tag deployment and make sure everything is working smoothly.

Pro Tip:

If you notice discrepancies between conversion data in Google Ads and
Google Analytics, it's often due to differences in attribution models or
lookback windows. However, many marketers overlook a key distinction
between the two platforms that can further explain these variations.

The main reason is that Google Ads ties conversions to the date of the ad
click, not the actual conversion date. For example, if someone clicks your ad
today, but converts next week, Google Ads will still count it under today's
date. 

In contrast, Google Analytics logs conversions on the day they take place. This
distinction is important to understand so you can better interpret your reports
and manage expectations on performance analysis.

http://www.alpineanalytix.com/
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Call Tracking
Software

For health, wellness, and fitness companies, phone calls often lead to some of the
most important conversions. Implementing call tracking helps you capture the full
impact of your Google Ads campaigns. By using call tracking software, you can
gather detailed insights on incoming calls and integrate this data with your CRM.

A call tracking system allows you to tie phone conversions back to specific
keywords, giving you a clearer picture of your campaign’s effectiveness. You can
also optimize your Google Ads bid strategies to focus on clicks that are likely to
lead to high-value calls, making sure your budget drives actions that generate real
revenue.

www.alpineanalytix.com
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Practical Example:

A company offering yoga teacher certifications can use CallRail's call tracking in
their Google Ads campaigns to monitor how many consultations are booked.

With Dynamic Number Insertion (DNI), they can assign unique phone numbers
to different ads and landing pages, making it easy to track the source of each
call. 

By integrating CallRail with their CRM, they can also see which consultations
lead to program sign-ups, allowing them to optimize their ad strategy with
accurate conversion data.

CallRail (our recommended call tracking solution) captures detailed information
about calls generated from your ads, including call duration, source, and outcome.

Valuable Calls:

Pro Tip: 

Companies that use comprehensive call tracking systems gain a clearer view of
the entire customer journey, leading to smarter ad spend and higher conversion
rates. Health and wellness advertisers who track phone call conversions typically
experience a 15% boost in Google Ads ROI.

Call Tracking Overview:

Detailed Analytics:

This tool helps bridge the gap between online clicks and offline interactions,
providing a comprehensive view of your marketing effectiveness. Your Sales
and Customer Support teams can also review call recordings to implement
improvement measures.

http://www.alpineanalytix.com/
http://www.alpineanalytix.com/
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Offline Conversion
Tracking

Customer decisions often take time. Whether they’re considering signing up for a
nutrition certification or a health coaching course, most potential customers don’t
purchase right away. They might sign up for a free resource, attend an
introductory session, or request more information first. 

This complex customer journey can make optimizing your Google Ads campaigns
challenging if you’re only tracking initial leads. Without feeding the final purchase
data back into Google Ads, your strategy operates with limited visibility—like
driving at night with dim headlights. Offline conversion tracking closes this loop,
enabling smarter, more effective ad optimization.

www.alpineanalytix.com
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Capture Initial Lead Data

First, a potential customer interacts with your ad. They might sign up for a
welcome packet for your online nutrition certification course, enroll in an email
series on health coaching tips, or download a brochure about your wellness
coaching program. This initial action is captured as a lead in Google Ads, setting
the stage for their journey with your brand.

How It Works:

 Track Offline Interactions

After capturing the lead, the customer’s information is entered into your CRM
and they move into your offline sales funnel. This might include a follow-up call
to discuss your one-on-one health coaching sessions, attending an introductory
workshop for your wellness program, or receiving emails with client testimonials
from your nutrition certification course. These offline interactions help nurture
the lead toward making a final decision.

Import Offline Conversions

When the customer finally takes the plunge—like enrolling in your nutrition
certification course or signing up for your health coaching program—you import
this conversion data back into Google Ads. Include details such as the GCLID
(Google Click Identifier), enrollment date, payment amount, and the specific
course or program they chose. This step connects the dots between the online
lead generation and the offline enrollment, giving Google Ads the full picture it
needs to optimize your campaigns effectively.

http://www.alpineanalytix.com/
http://www.alpineanalytix.com/


13www.alpineanalytix.com

Optimize Smarter

With comprehensive conversion data, Google Ads can optimize your campaigns
for ROI. Rather than just generating leads, the platform prioritizes keywords
that drive high-value actions such as program sign-ups and course enrollments.
By using a Target ROAS (Return on Ad Spend) strategy, Google Ads directs your
budget toward the most profitable campaigns, reaching customers ready to
invest in their health and fitness journey instead of those who are just browsing.

Identifying which campaigns drive results helps you align ad spend with
business goals. This approach maximizes ROI and reduces wasted budget.
Focusing on top performers boosts efficiency, increases sales, and supports
long-term growth.

 Improve Budget Allocation

Practical Example

A potential client clicks on your ad for a “Free Health Coaching Course Preview”
and signs up. Over the next two weeks, they receive success stories and
detailed information about your health coaching programs, leading them to
enroll in your full course. By importing this data back into Google Ads, you
enable the platform to identify which keywords result in high-value course
enrollments.

Pro Tip

To ensure seamless offline conversion tracking, automate the connection
between your CRM and Google Ads. If you're using platforms like Salesforce or
HubSpot, take advantage of their direct integrations to effortlessly sync
conversion data. For other CRMs, tools like Zapier can bridge the gap and
automate the data flow. Aim for daily updates to keep your Google Ads
campaigns fine-tuned, maintaining optimal performance by aligning your bids
with the latest customer actions.

http://www.alpineanalytix.com/
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The Power of the Right Tools

Strategic Keyword
Research

Effective keyword research is key to attracting the right leads and maximizing
your advertising budget. By choosing the right keyword strategy and focusing on
high-impact keywords, you can significantly boost your Google Ads performance. 

www.alpineanalytix.com

Utilize tools like Google's Keyword Planner, SEMrush, and Ahrefs to pinpoint the
most relevant keywords:

Google's Keyword Planner: Identifies new keywords and provides search
volume and cost estimates for an existing list of keywords. Access this tool
directly in your Google Ads account.
SEMrush: Offers competitive analysis and insights into keyword difficulty and
trends over time. It’s a more comprehensive tool compared to Google Keyword
Planner with a focus on in-depth SEO and content marketing data.
Ahrefs: Provides detailed information on search volume, keyword difficulty, and
expected clicks. Additional features include SERP analysis and keyword ranking
history.

http://www.alpineanalytix.com/
http://www.alpineanalytix.com/
https://ads.google.com/
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Long-Tail Keywords: The Secret Weapon

A long-tail keyword in Google Ads consists of three or more words. These
keywords are highly specific, which makes them less competitive and more
cost-effective for advertisers. By targeting long-tail keywords, you can attract a
more qualified audience that is closer to making a purchasing decision.

Identify Your Niche: Clearly define your specific offerings and target
audience.
Analyze Competitors: Use SEMrush or Ahrefs to see which keywords
competitors are ranking for and identify less competitive, but highly relevant
long-tail keywords.
Refine and Prioritize: Focus on relevance, search volume, and competition to
narrow down your list.
Test and Optimize: Continuously monitor and adjust based on performance
to improve results.

Steps to Effective Keyword Research

Practical Example:

Targeting "online fitness coaching programs" instead of just "fitness coaching"
can attract users who have a higher propensity to convert.

Pro Tip:

In our experience, long-tail keywords in the health and wellness industry have a
20% higher conversion rate compared to short-tail keywords.

Why Long-Tail Keywords?

Higher Conversion Rates: More specific and targeted. Higher likelihood of
conversion.
Lower Competition: Less expensive to obtain higher ad placements. Lower
average cost-per-click (CPC). 
Better User Intent Match: Aligned closely with user searches. Attracts a
relevant audience.

http://www.alpineanalytix.com/
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Keyword Match
Types
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Google Ads offers three keyword match types: Broad Match, Phrase Match,
and Exact Match. Each type provides a different level of control over which
search queries trigger your ads, directly influencing your campaign's reach,
relevance, and cost. 

To maximize the effectiveness of each keyword match type in your Google Ads
campaigns, it’s important to align them with your specific marketing objectives.
A more flexible match type can capture a broad audience at the top of the
funnel while a precise match type is better suited for highly targeted efforts. 

Monitoring performance metrics like conversion rates lead quality, and ROI is
essential to success. By adjusting your strategy based on these insights, you
can fully capitalize on each match type. Here’s how to use each match type to
achieve your marketing goals.

www.alpineanalytix.com
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Pro Tip:

Broad Match:

Description: 
A keyword match type designed to reach the widest audience by allowing your ad
to appear for searches related to the meaning of your keyword even if the search
query doesn’t include the exact keyword terms. 
Recently, Google has expanded the use of Broad Match keywords to cover a wider
range of related search terms. This method reaches a broader audience and pairs
with Smart Bidding to leverage AI-driven signals like user behavior and search
history. 

Example: 
For the keyword "yoga certification," your ad might show for searches like "yoga
teacher training" or "become a yoga instructor."

Use Case:
Use broad match to increase brand awareness and attract a larger audience early in
the funnel. This is ideal for discovering new search terms and expanding reach.

Phrase Match:

Description: 

A keyword match type that allows your ads to appear for searches that include
the meaning of your keyword even if the exact phrase isn’t used. It matches
searches that have the same intent or meaning as your keyword, so extra words
before or after are fine as long as the core meaning remains. This approach gives
you more reach than exact match, but more precision than broad match.

Example: 
For the keyword "online wellness course," your ad might appear for searches like
"best online wellness course" or "online wellness course certification."

Use Case: 
Use phrase match to target more precise searches while maintaining some
flexibility. It’s great for mid-funnel stages where users are considering specific
options.

http://www.alpineanalytix.com/
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Pro Tip:

Exact Match:

Description:
A keyword match type that allows your ads to appear only for searches that have
the same meaning or intent as your keyword. While the search query doesn’t have
to exactly match the keyword in terms of word order or minor variations, it must
reflect the same intent. Exact match offers the highest level of control over who
sees your ad, ensuring your ads are shown to the most relevant audience. This
specificity allows you to target users whose search queries closely align with your
chosen keywords. Exact match includes the following:

Misspellings
Singular or plural forms
Stemmings (for example, floor and flooring)
Abbreviations
Accents

Example: 
The keyword “holistic health certification” will trigger ads for searches like "holistic
health certification" or minor variations with the same intent such as "certifications
for holistic health."

Use Case: 
Use exact match for bottom-funnel targeting to target high-intent queries that are
more likely to convert.

Negative Keywords:

Description:
Negative keywords prevent your ads from being triggered by irrelevant queries.

Example: 
Adding "free" as a negative keyword for "yoga certification" ensures your ad
doesn’t show for searches like "free yoga certification."

Use Case: 
Continuously update your negative keyword list based on search terms reports to
enhance campaign performance.

http://www.alpineanalytix.com/
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Pro Tip:

 Best Practices:

Continuous Negative Keyword Management: Regularly update your negative
keyword lists (use the Shared Library in Google Ads) based on search terms
reports. This practice refines your targeting, reduces irrelevant matching, and
improves the efficiency of your ad spend.

Match Type Precision: If you have campaigns separated by match types (an
Alpine recommendation), exact negative your exact match keywords in broad
and phrase match campaigns to direct traffic to the desired campaigns.

Starting with Exact Match: Always start with exact match, review search
terms reports, and develop a robust list of negatives before expanding to other
match types.

Testing and Experimentation: Set up A/B experiments (available in the Google
Ads interface) to test exact match against phrase or broad match in separate
campaigns and identify any variations in lead quality and ROI. This can provide
insights into which strategies work best for your specific goals and audience.

Pro Tip:

Integrating broad match keywords with Smart Bidding can expand reach and
reduce cost-per-lead (CPL), but some advertisers face challenges with poor lead
quality and increased ad spend on less relevant traffic. 

To mitigate these performance issues, implement robust negative keyword lists
and continuously monitor your lead quality and ROI across match types.

http://www.alpineanalytix.com/
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What are Brand Exclusions?

Implement Brand
Settings

Brand settings in Google Ads provide advertisers with control over where their
ads appear in relation to specific brands. With options for both brand inclusion
and exclusion, advertisers can ensure their ads are shown in the right contexts,
improving relevance and visibility. This feature helps manage ad placement more
effectively to align with brand goals.

www.alpineanalytix.com

Brand exclusions are available for both Search and Performance Max campaigns
and allow you to prevent your ads from appearing for specific brands. For
Performance Max campaigns, brand exclusions apply to both Search and
Shopping inventories, helping control ad spend and direct it towards more
relevant searches.

http://www.alpineanalytix.com/
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Practical Example:

If a wellness center offers a holistic nutrition certification and excludes
competitor brands like "Integrative Nutrition Institute," their ads won’t show up
when users search for "Integrative Nutrition Institute certification." This avoids
direct competition and shifts ad spend to more relevant queries.

Brand inclusions in Google Ads allow your ads to show only for queries related to
selected brands. This feature is specifically for broad match keywords in Search
campaigns and tailors your ads to brand-focused strategies.

It's important to use caution—limiting ads to brand-related searches can reduce
reach if your campaigns previously benefited from non-brand queries. Make sure
this strategy aligns with your overall goals before applying it .

What are Brand Inclusions?

Pro Tip: 

Start by excluding major competitors from your campaigns to focus on the most
valuable audience segments. Continuously update your brand exclusion lists to
reflect shifting market dynamics and evolving campaign goals.

If you're looking to capture market share from competitors, create a dedicated
competitor campaign with persuasive ad copy and a tailored landing page. Use
comparison charts on your landing page to highlight why your offering is better
than the competition. This proven tactic can help convert users who are already
considering alternatives.

http://www.alpineanalytix.com/
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Master Ad Copy

Creating compelling ad copy is key to driving quality clicks and conversions. In
the crowded health, wellness, and fitness space, your ads must do more than
inform—they need to connect emotionally. Focus on what makes your brand
unique, whether it’s innovative methods, expert credentials, or transformative
results.

To boost engagement, keep your language concise and action-oriented, focusing
on your audience’s specific needs. End with a clear call to action that drives them
to book a consultation, sign up, or learn more. When your ad copy connects
emotionally and prompts decisive action, it significantly increases your chances
of converting potential customers.

www.alpineanalytix.com
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Tips for Crafting Effective Ad Copy:

Highlight Unique Selling Points (USPs): Clearly state what sets your health,
wellness, or fitness brand apart from the competition. Examples: Personalized
coaching, scientifically-backed programs, or holistic wellness approaches.
Use Strong CTAs: Encourage immediate action with clear and compelling
CTAs such as “Start Your Transformation,” “Book Your Free Consultation,” or
“Join Our Wellness Program.” Ensure that your CTA aligns with the goal of
your ad.
Incorporate Keywords Naturally: Integrate relevant keywords from your ad
groups into your ad copy seamlessly. This enhances ad relevance and quality
score, potentially reducing costs and improving ad placement.
Leverage Emotional Triggers: For health and wellness services, use language
that evokes positive emotions like empowerment, vitality, and confidence.
Phrases like “Transform Your Health Today” or “Achieve Your Fitness Goals”
can resonate deeply with your audience.
Test and Optimize: Regularly test different versions of your ad copy to find
the top peformers. Pay attention to metrics like click-through rates (CTR) and
conversion rates (CVR) to continuously refine your approach.

Pro Tip:

Practical Example:

"Unlock Your Full Potential. Join Our Personalized Wellness Program And Start
Your Journey To Better Health Today!"

The Google Ads Transparency Center is a tool that provides valuable insights
into your competitors’ advertising strategies. By using this resource, you can
analyze the types of ads your competitors are running, their messaging, and the
creative tactics they’re using to engage their audience. This helps you spot
trends, uncover gaps in their approach, and refine your own strategy to stay
ahead. 

Ad Copy Best Practices:

http://www.alpineanalytix.com/
http://www.alpineanalytix.com/
https://adstransparency.google.com/
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Responsive Search Ads (RSAs):

Simple yet effective, single image ads are a staple in Google Display campaigns
and are also relevant for Demand Gen campaigns. They can quickly capture
attention with a strong visual and concise message.

Tip: Use high-quality, relevant images that reflect the core message of your ad. 

Single Image Ads:

Effective Ad Formats
Experimenting with different ad
formats helps you find what resonates
with your audience. Use a mix of
formats to showcase your brand and
drive engagement. Note: not all
formats are available for every
campaign or platform, so choose those
that best fit your goals.

www.alpineanalytix.com

RSAs are designed for the search network and are particularly effective when
paired with Smart Bidding strategies. RSAs allow you to input up to 15 headlines
and 4 descriptions. Google continuously optimizes ads by dynamically testing
various combinations across devices and queries. 

Tip: Diversify your headlines and descriptions to emphasize key selling points like
course flexibility, industry-leading instructors, and standout benefits. 

Key Ad Formats to Consider:

http://www.alpineanalytix.com/
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Practical Example:

A nutrition certification program can leverage video ads to showcase the
benefits and features of the course. Responsive search ads are great for
promoting enrollment discounts with various headlines like “Early Bird Discount
- Get Nutrition Coach Certified!” and “Become A Nutrition Expert - Limited
Time Offer!”

Pro Tip: 

Using a combination of different ad formats can increase ad engagement by up to
70%. This demonstrates the importance of diversifying your ad formats to capture
attention and drive action across Google’s platforms.

Carousel ads allow you to showcase multiple images within a single ad. This ad
format is excellent for highlighting different features of a course or multiple
courses and is a popular format for Demand Gen campaigns.

Tip: Use each carousel card to highlight a unique benefit or feature. For instance,
a wellness coaching program might showcase course modules, testimonials, and
special offers.

Carousel Image Ads:

Video ads are powerful for storytelling and demonstrating the benefits of your
courses. They can be used in YouTube, Demand Gen, Performance Max, and
Google Display Network campaigns to engage users more deeply.

Tip: Create short, engaging videos that highlight key aspects of your courses. Use
subtitles for accessibility and ensure your message is clear even without sound.

Video Ads:

http://www.alpineanalytix.com/
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Optimize Landing
Pages

When potential customers click on your ad, they should land on a page designed
to convert. Your landing page must be visually appealing, fast-loading, and fully
responsive across all devices, especially mobile. 

It should clearly communicate the value of your offer with concise messaging
and strong calls to action. A well-optimized landing page reduces bounce rates
and greatly improves your chances of turning clicks into customers.

To boost performance, use A/B testing with Google Ads Experiments to
compare different headlines, images, and CTAs. Analyze user behavior through
analytics to make data-driven improvements. Keep your forms simple and only
request essential information to improve conversion rates.

www.alpineanalytix.com
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Practical Example:

A landing page for an online coaching program should feature program
details, coach qualifications, client testimonials, and easy sign-up options.

Pro Tip:

Even though mobile searches overtook desktop back in 2015, many advertisers
still overlook optimizing their landing pages for mobile users.

Make sure your call to action (CTA) is prominently placed above the fold on
mobile devices. The experience should be easy to navigate on your phone with
no more than two clicks required to take a desired action. 

Pro Tip:

Alpine Case Study: 

Skyrocketing Conversion Rates With Our Google Ads Profitability
Framework

A leading health coaching company experienced remarkable results by utilizing
our Google Ads Profitability Framework. Within just one month, we increased
their paid search conversion rate by 50% without increasing their ad spend. 

Our strategy included a complete redesign of their landing page with a focus on
mobile users. Key changes included moving the CTA button above the fold,
showcasing social proof prominently, and decluttering the page for a cleaner
look.

This strategic approach not only maximized their existing budget, but also
delivered an impressive 500 additional leads per month. The success of this case
study underscores the critical importance of mobile-optimized landing pages and
rigorous A/B testing. By focusing on user experience and strategic design, we
turned their ad spend into a powerhouse of lead generation.

http://www.alpineanalytix.com/
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Google Ads provides targeting options to reach potential customers who are
interested in your health, wellness, or fitness services. These tools let you focus
your efforts on the audience that matters most for your business. By leveraging
these advanced targeting methods, you can significantly improve your campaign
performance and reduce wasted ad spend.

www.alpineanalytix.com

Demographic Targeting:

Target users based on age, gender, parental status, and household income. This
tactic helps ensure your ads are shown to the most relevant demographic
groups.

Example: An online yoga certification program could target women, aged 25-
45, with a household income in the top 10%.

Key Targeting Options:

http://www.alpineanalytix.com/
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Affinity Audiences:

Target users based on their long-term interests, habits, and passions, which
Google categorizes into groups such as "Health & Fitness Buffs" or "Wellness
Enthusiasts." These categories are based on users' consistent behaviors and
content consumption patterns, making them ideal for reaching audiences with
established interests.

Example: A plant-based meal delivery service could target users in the "Health
& Fitness Buffs" affinity group who frequently engage with content related to
nutrition, healthy recipes, and sustainable living. 

Target users who are actively researching or comparing products and services
similar to yours. Google identifies these users based on their recent browsing
behavior and purchase intent, making this a powerful tool for reaching potential
customers who are closer to making a purchasing decision.

Example: A wellness retreat could target users who have recently searched for
stress relief, yoga retreats, or holistic wellness programs.

In-Market Audiences:

Create custom audiences tailored to your specific business goals by targeting
users based on their recent online activities, such as searches and website visits.

Example: A nutrition coaching program could target users who have visited
websites related to healthy eating and nutrition certifications. By entering
relevant keywords and URLs, the program can create a custom audience that is
more likely to be interested in their offerings.

Custom Intent Audiences:

http://www.alpineanalytix.com/
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Pro Tip:

If rising average cost-per-clicks (CPCs) are a challenge, set up a separate test
campaign targeting only relevant in-market audiences. 

Select long-tail keywords to reach users that are ready to convert and
implement exact match for greater control. 

If the audience size is large enough, this approach can help you reach users who
are actively ready to purchase at a reduced cost per acquisition.

A yoga studio could target individuals aged 25-45 who are interested in wellness
and have a history of searching for fitness and wellness classes. 

By combining demographic targeting with custom intent audiences, the studio
can reach users who are actively seeking information on yoga and wellness,
increasing the likelihood of conversions.

Practical Example:

Remarketing lets you re-engage users who have interacted with your website or
ads before. This strategy is particularly powerful for advertisers aiming to capture
the attention of users who have demonstrated intent through their recent online
behavior.

Example: Retarget users who visited your course enrollment page, but did not
complete the registration process. Incentivize them to take the desired action
with a compelling offer like a promotion.

In-Market Audiences:Remarketing:

http://www.alpineanalytix.com/
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Full Funnel
Approach 

Adopting a full-funnel approach allows you to use different campaign types to
target potential customers at various stages of their journey—from awareness to
consideration to conversion. 

Think of your Google Ads account as a diversified investment portfolio. Each
campaign type serves a unique purpose in driving overall revenue and ROI. By
evaluating campaign performance both individually and as a whole, you can fine-
tune your strategy to ensure all campaigns work together for maximum impact.

This holistic approach ensures that while some campaigns may not directly generate
high returns, they support other campaigns by building brand awareness, driving
engagement, or nurturing leads. Ultimately, all campaigns work together to hit your
growth targets and strengthen your bottom line.

www.alpineanalytix.com
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Consideration (Mid Funnel):

Here, potential customers are already aware of your brand and are considering
your offerings. The goal is to engage them with more specific information and
capture their interest further. 

Practical Example: Launch a Demand Gen campaign to promote your wellness
retreat packages. Use compelling video testimonials from past participants on
YouTube to build trust and interest. Complement these with eye-catching image
ads on Gmail and Discover that highlight the key benefits and unique aspects of
your retreats.

Brand Awareness (Upper Funnel):

At this stage, the goal is to make potential customers aware of your brand and what
you offer. The focus is on reaching a broad audience to generate interest.
 
Practical Example: Use YouTube Ads to raise brand awareness for your fitness
business. Create engaging videos that highlight unique offerings like a 12-week
transformation challenge. Through Google Ads, you can build video campaigns that
connect with potential customers on YouTube and across partner sites.

Funnel Stages Overview:

http://www.alpineanalytix.com/
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Health and wellness advertisers using a full-funnel strategy see a 25% higher ROI.
By strategically allocating budgets based on performance, you can prioritize high-
performing campaigns while still maintaining support across all stages of the
funnel. This balanced approach optimizes ad spend and drives stronger overall
returns.

Practical Example:Pro Tip:

Cross-Platform:

Explore strategies that leverage Google’s full range of inventory like Search, Display,
and YouTube. This approach helps you reach users across multiple platforms and
keeps your ads visible throughout the customer journey.

Practical Example: Use Performance Max campaigns to promote your
comprehensive wellness program. These campaigns automate and optimize your ads
in real-time across Google Search, Display, YouTube, Gmail, Discover, and Maps.

Conversion (Low Funnel):

At this stage, potential customers are ready to make a decision. The goal is to
convert their interest into action such as a purchase or course enrollment.

Practical Example: Use Search Ads for high-intent queries like “online health
coaching courses” to serve ads for your health coaching services to your target
audience. Highlight offers such as early-bird discounts for upcoming enrollment
periods.

http://www.alpineanalytix.com/
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Bidding Strategies

In Google Ads, bidding strategies go far beyond simply setting a price—they’re a
strategic lever to drive your business objectives. These strategies utilize machine
learning to analyze real-time data and optimize bids during each auction. 

By understanding and implementing the right bidding strategies, you can align your
campaigns with broader goals like maximizing ROI, driving growth, or increasing
market share. Here’s a closer look at how to make these strategies work for you.

www.alpineanalytix.com
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BID STRATEGY OVERVIEW

Business Objective Bid Strategy When to Use It

Conversions
Maximize

Conversions
To get as many conversions as possible

within a fixed budget.

Conversions
Target CPA (cost-

per-action)
To get as many conversions as possible

within a target cost-per-action goal.

Conversion Value
(revenue, profit, Lifetime

Value)

Maximize
Conversion Value

To get as much conversion value as possible
within a fixed budget.

Conversion Value
(revenue, profit, Lifetime

Value)

Target ROAS (return
on ad spend)

To get as much conversion value as possible
within a target return on ad spend goal.

Clicks/Traffic Maximize Clicks To get the most clicks from your budget.

Awareness/Visibility
Target Impression

Share

To show your ad among top ads, the very
first ad among top ads, or elsewhere among

the results.

Conversions (with
control over bids)

Enhanced CPC
(eCPC)

To increase conversions by adjusting bids
based on the likelihood of a conversion

while maintaining some bid control.

Control Over Bids Manual CPC
To maintain full control over bids for each

click without auction-time signals.

http://www.alpineanalytix.com/
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Portfolio bid strategies in Google Ads provide a streamlined way to manage
bidding across multiple campaigns with shared goals. By pooling data from these
campaigns, Google’s algorithms can make smarter, real-time bid adjustments,
often leading to better overall performance.

It’s important to group campaigns with similar objectives into the same portfolio.
If you have campaigns that share the same ROI targets and tend to perform
similarly like brand and non-brand, combining them under one portfolio strategy
can improve results.

These strategies aren’t a set-it-and-forget-it solution. To fully capitalize on their
benefits, regularly review performance data and make adjustments as needed.

Pro Tip:

There is a “hidden” setting in portfolio bid strategies if you want to leverage a
target CPA or target ROAS bidding strategy AND have the ability to set a max
bid limit. 

These max bid limits help control costs and maintain efficiency, especially when
average CPCs and CPAs are higher than desired. Analyze historical CPC data
and identify the sweet spot where your costs are controlled without
significantly sacrificing click volume. 

A wellness center aiming to boost sign-ups for its programs uses the Target CPA
(Cost Per Acquisition) bidding strategy, setting a cost per sign-up goal that aligns
with their objectives. 

Google Ads then optimizes bids to maximize sign-ups at or below the target CPA.
As Google’s machine learning algorithms gather more data over time, the system
fine-tunes bids to better reach potential clients, enhancing both the efficiency
and impact of the campaign.

Practical Example:

http://www.alpineanalytix.com/
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Value-based bidding in Google Ads is a strategy that optimizes bids to maximize the
total value of conversions rather than focusing purely on the number of
conversions. Instead of targeting conversion volume, this strategy prioritizes
conversions based on specific value goals like revenue or profit. It’s essential for
businesses to accurately assign values to their conversions and leverage
comprehensive data to effectively implement this bidding strategy.

Maximize your Google Ads ROI by understanding the true value of your leads. With
our custom Conversion Value Calculator, you can input key metrics such as your
average revenue per unit, profit margin, and average lead-to-registration conversion
rate. The calculator will estimate the value of each lead, which you can then use in
Google Ads to set specific values for your conversion actions.

www.alpineanalytix.com
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How It Works:

This is the average amount of revenue you earn from a single membership sign-
up or course enrollment.

Practical Example:Avg. Revenue Per Unit:

This percentage represents your profit after all costs have been deducted.

Practical Example:Profit Margin: 

Lead-to-Registration Conversion Rate: 

This is the rate at which your leads convert into paying customers.

You run a company offering online coaching programs and you enter the
following metrics into the calculator.

Average Revenue Per Unit: $5,000
Profit Margin: 50%
Lead-to-Registration Conversion Rate: 8%

The calculator estimates that each lead is worth $200. By using this value in your
Google Ads campaigns, Google’s Smart Bidding algorithms can automatically
adjust your bids to target users who are more likely to generate high-value
conversions. This helps you optimize your budget by focusing on the clicks that
add value to your bottom line.

Practical Example:Practical Example: 

Leverage the Target Return on Ad Spend (tROAS) Smart Bidding strategy in
Google Ads once you have assigned the proper values to your conversion events.
Based on our testing, this bid strategy is more effective at achieving desired
business outcomes for health, wellness, and fitness brands than the Target Cost
Per Action (tCPA) bid strategy.

Practical Example:Pro Tip:

http://www.alpineanalytix.com/
http://www.alpineanalytix.com/


Google Ads Scripts

39

Google Ads scripts are like having an extra set of hands for your campaigns. They
automate repetitive tasks, offer deeper insights into how your ads are performing,
and allow you to refine your strategies with more precision. 

Scripts are especially useful when navigating the limitations of Google Ads
reporting. They help you tackle these challenges efficiently, giving you more time
to focus on higher-level strategy and important decision-making.

www.alpineanalytix.com

Benefits of Google Ads Scripts:

Automation:

Google Ads scripts can handle a variety of tasks automatically such as spotting
performance anomalies or checking for broken links on your website. This kind
of automation helps you stay on top of issues that might otherwise slip through
the cracks.

http://www.alpineanalytix.com/
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In-Market Audiences:

Scripts can generate detailed, customized reports that provide insights not readily
available through the standard Google Ads interface. By pulling in custom metrics
and automating data processing, scripts empower marketers to make more
informed decisions.

Optimize Using Conversion Data:

Link Checker Script

Purpose: This script scans your ads, keywords, and sitelinks for broken URLs. It
runs daily and alerts you via email if it finds any issues, logging the errors in a
spreadsheet.

Benefit: Prevents wasted ad spend on clicks that lead to broken pages and
improves user experience by ensuring all ad links are functional .

Enhanced Reporting: 

Scripts can enforce consistency across campaigns by applying the same rules and
adjustments automatically, ensuring that all campaigns adhere to predefined
standards. This reduces the risk of human error, especially in large accounts with
multiple campaigns, ad groups, and keywords.

Consistency:

Recommended Scripts:

http://www.alpineanalytix.com/
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Purpose: This script reviews the change history in your Google Ads account and
generates a report, helping you track what changes were made and their impact
on performance.

Benefit: Provides an audit trail for troubleshooting or analyzing performance
trends. Also, it alerts you if someone outside of your team made any changes to
your account.

Change History Script:

In-Market Audiences:

Purpose: This script provides detailed insights and reporting for Performance Max
campaigns, including spend allocation across Shopping, Video, Display, and Search
networks. It also offers visibility into search categories and product performance.

Benefit: Provides a clear view of Performance Max campaign performance across
platforms, enabling data-driven adjustments and optimizations for improved
results.

Optimize Using Conversion Data:Performance Max Script:

In-Market Audiences:

Purpose: This script monitors your account for unusual fluctuations in key metrics
such as clicks, impressions, conversions, and spend.

Benefit: Quickly detect issues like drops in click traffic and troubleshoot
proactively to minimize performance impacts.

Optimize Using Conversion Data:Account Anomaly Detector Script:

http://www.alpineanalytix.com/
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Pro Tip:

Performance Max (PMax) campaigns have limited reporting available in the
Google Ads interface. The single most powerful script that you can implement in
your Google Ads account today is Mike Rhodes’ PMax Script.

A fitness brand offering online coaching programs recently completed a major
website redesign. Post-launch, they want to avoid any situation where their ad
URLs lead to broken links, which could frustrate potential customers and waste
ad spend. To tackle this, they implement the Link Checker Script in their Google
Ads account.

This script scans all the URLs in their active ads, identifying any that are broken
or lead to error pages. It then generates a report of these problematic links or
even pauses the affected ads until the issues are resolved. This automated
process saves the marketing team time and keeps all ads driving traffic to
functional pages, protecting both the brand’s reputation and the effectiveness of
their ad spend.

Practical Example:

http://www.alpineanalytix.com/
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Integrating customer journey analytics into your marketing strategy enhances
campaign performance. Businesses that measure and optimize their customer
journeys often experience increased customer satisfaction, higher conversion rates,
and improved ROI. 

Success with Google Ads requires a deep understanding of your customers' journey.
This involves tracking their interactions across various touchpoints, analyzing key
performance indicators (KPIs), and using data-driven insights to continually refine
your campaigns for better outcomes.

www.alpineanalytix.com
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Google Analytics 4

Practical Example:Practical Example: 

Overview: Google Analytics 4 (GA4) is a robust analytics platform designed to
provide comprehensive insights into user behavior across websites and apps. It
focuses on event-based data collection, offering detailed reports on user
interactions, traffic sources, and conversion paths. 

Features:

Event Tracking: Monitor specific user actions on your site or app.
Advanced Reporting: Provides in-depth reports on user behavior and
engagement.
AI-Powered Insights: Leverages machine learning to deliver predictive
analytics and identify trends.

Adoption: Widely used due to its integration with other Google products and its
powerful, flexible analytics capabilities.

Customer Journey Tools for Deeper Insights:

Practical Example:Practical Example: 

Overview: Hotjar is known for its visual insights into user behavior, including
heatmaps and session recordings. It helps identify areas where users may face
issues or drop off. 

Features:

Heatmaps: Visualize user clicks, taps, and scrolling behavior.
Session Recordings: Replay individual user sessions to see their interactions.
Surveys and Feedback: Collect direct feedback from users.
Conversion Funnels: Identify where users drop off in your conversion process. 

Adoption: Popular for its user-friendly interface and visual data representation,
making it easy for teams to understand user behavior.

Hotjar

http://www.alpineanalytix.com/
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Crazy Egg

Practical Example:Practical Example: 

Overview: Crazy Egg provides tools for visualizing user engagement through
heatmaps, scroll maps, and A/B testing. It focuses on optimizing site design and
navigation. 

Features:

Heatmaps and Scroll Maps: Understand user interaction and scrolling
patterns.

User Recordings: Watch recordings of user sessions to identify pain points

A/B Testing: Test different versions of your site to see what performs better.

Confetti Reports: Break down clicks by referral sources and other criteria. 

Adoption: Known for its ease of use and effective visual tools, making it a favorite
for web designers and marketers.

Practical Example:Practical Example: 

Overview: Mixpanel is an advanced analytics platform that focuses on tracking
user interactions with websites and mobile apps. It helps businesses understand
user engagement and conversion rates. 

Features:

Event Tracking: Detailed tracking of specific user actions.
Funnel Analysis: Understand user progression through conversion funnels.

Cohort Analysis: Analyze user behavior over time and across different
segments.
User Segmentation: Create segments based on user actions and attributes. 

Adoption: Preferred by companies that need deep insights into user engagement
and behavior, particularly for product development and optimization.

Practical Example:
Mixpanel

http://www.alpineanalytix.com/
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Practical Example:

Practical Example:
Practical Example: 

An online coaching program using Google Analytics 4 notices a troubling trend:
a large number of potential customers are abandoning their carts at the
checkout page. While the analytics data highlights the drop-off, it doesn’t
explain why it’s happening. 

To uncover the root cause, the team implements Hotjar’s heatmaps and session
recordings, which offer a visual breakdown of user behavior. These tools reveal
that issues like poorly placed call-to-action buttons and a confusing navigation
layout are causing customers to exit before completing their purchase.

Armed with this information, the team redesigns the checkout page,
repositioning call-to-action buttons for better visibility and streamlining the
navigation to make it easier for customers to complete their transactions. The
improvements not only enhance the user experience, but also significantly boost
the program’s overall revenue by capturing more of the potential customers
who were previously dropping off.

Practical Example:Practical Example: 

Set clear goals for each stage of the customer journey and use relevant KPIs to
measure success. Tailor your strategies based on these insights to continually
enhance customer experience and campaign effectiveness.

Practical Example:
Pro Tip:

http://www.alpineanalytix.com/
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Consent Banners on Websites:

Privacy Compliance

In today’s digital marketing landscape, adopting privacy-first strategies is essential
to maintaining data integrity and trust. This means obtaining consent for data
collection, offering clear privacy policies, respecting user preferences, and using
advanced tracking solutions to mitigate data loss while still achieving your
advertising goals.
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Key Strategies for Privacy Compliance:

Strategy: Display clear, user-friendly consent banners to inform visitors
about data collection practices and obtain their consent.

Benefit: By giving users clear choices, health, wellness, and fitness
companies not only comply with privacy laws, but also build trust with their
audience.

http://www.alpineanalytix.com/
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In-Market Audiences:

Strategy: This process works by matching the hashed data collected from a
user’s interaction with your brand (email addresses) to subsequent actions
they take, even across different devices. It securely links these touchpoints,
allowing you to track conversions without relying on third-party cookies,

Benefit: Attributes conversions accurately across devices, improving
campaign performance and ensuring that every customer interaction is
properly tracked, even in a privacy-safe environment.

Optimize Using Conversion Data:
Enhanced Conversions in Google Ads:

Strategy: Designed to help advertisers continue collecting valuable data even
when users decline cookies. It adjusts how Google tags behave based on the
user’s consent status. If users do not consent to cookies, Consent Mode V2
uses aggregated and anonymized data to fill in the gaps.

Benefit: Maintains measurement continuity without compromising user
privacy, ensuring compliance with privacy regulations while still optimizing ad
performance.

Consent Mode in Google Ads:

In-Market Audiences:

Strategy: Provides advertisers with more reliable data collection by shifting
the tracking process from the user’s browser to the server. This method
reduces the impact of ad blockers and cookie restrictions by capturing
valuable data even when client-side tracking is limited. 

Benefit: Improves data accuracy and security by minimizing the impact of ad
blockers and maintaining reliable conversion data. Processing data on the
server gives advertisers more accurate insights into user behavior and
campaign performance while providing better control over data privacy and
security.

Optimize Using Conversion Data:
Server-Side Tracking:

http://www.alpineanalytix.com/
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In-Market Audiences:

Strategy: Develop clear privacy policies that explain how user data is
collected, used, and protected.

Benefit: Fosters greater customer trust and ensures compliance with
international privacy laws, making users feel secure about their data being
handled responsibly.

Optimize Using Conversion Data:

Optimization:

Transparent Data Policies:

In-Market Audiences:

Implementing Enhanced Conversions allows a fitness brand to accurately track
sign-ups across multiple devices and browsers. 

When a potential client clicks an ad on their phone and later enrolls on their
laptop, Enhanced Conversions ties these actions together. The conversion will be
tracked and attributed correctly across devices.

Optimize Using Conversion Data: Practical Example:

In-Market Audiences:

Combine Enhanced Conversions with Smart Bidding strategies like Target ROAS
or Target CPA. Enhanced Conversions provide accurate data, helping Smart
Bidding optimize bids in real time, especially for cross-device conversions. 

Pro Tip:

http://www.alpineanalytix.com/
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Leverage First-Party
Data

In today’s digital advertising game, your first-party data is a gold mine for unlocking
next-level Google Ads performance. By tapping into data from your website, CRM,
and offline interactions, you can build powerful audience strategies. With tools like
Customer Match, lookalike audiences, and audience exclusions, you can refine your
targeting to reach the people most likely to convert. 
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Why First-Party Data Matters

First-party data is reliable and valuable because it originates directly from customer
interactions with your brand. As privacy regulations continue to evolve, focusing on
first-party data helps maintain compliance while ensuring advertising strategies
remain effective. This data provides deep insights into audience behavior and
preferences, enabling more personalized and engaging marketing.

http://www.alpineanalytix.com/
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Audience Segmentation:

Strategy: Create detailed audience segments based on user behavior,
preferences, and demographics using first-party data. Tailored messaging and
offers for specific groups can increase relevance and engagement.
Example: Segment audiences into categories such as “returning visitors,” “cart
abandoners,” and “newsletter subscribers.” 
Benefit: Increases engagement by delivering highly relevant ads to each user
segment.

Key Strategies for Leveraging First-Party Data:

Building Lookalike Audiences with Demand Gen Campaigns:

Strategy: Use first-party data to build lookalike audiences through Demand
Gen campaigns in Google Ads. These campaigns utilize machine learning to
find new users who share similar characteristics with your existing customers,
helping to expand reach and acquire high-quality leads.
Example: By analyzing traits of existing clients who signed up for a life
coaching program, a lookalike audience can be created to target potential new
clients with a high likelihood of conversion.
Benefit: Expands reach to high-quality leads who are likely to convert.

New Customer Acquisition Campaigns:

Strategy: Google Ads offers new customer acquisition goals that help
businesses target potential new customers. These campaigns can be set up
using Customer Match lists, Google tags, and Google's auto-detection
methods to identify and target new customers.
Example: Use first-party data from Customer Match lists to target new users
who have similar characteristics to your best customers. Set up your campaign
to bid higher for new customers, optimizing for long-term growth.

Benefit: Drives growth by focusing on acquiring new, high-value customers.

http://www.alpineanalytix.com/
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Practical Example:Practical Example: 

Cross-Channel Integration:

Strategy: Integrate first-party data across multiple Google marketing
channels to create a cohesive and consistent user experience. Deliver
relevant messaging across platforms to keep your audience engaged at
every touchpoint.
Example: Sync CRM data with Google Ads to target contacts who have
attended wellness webinars or signed up for newsletters. These users can
be served ads with relevant messaging across Google’s ecosystem, ensuring
consistent communication across platforms.
Benefit: Creates a seamless and consistent user journey, enhancing overall
campaign effectiveness.

Practical Example:Practical Example: 

Practical Example: 

A company specializing in sports recovery products uses first-party data from
past purchasers to create lookalike audiences in a Demand Gen campaign on
Google Ads. 

By targeting individuals who share similar traits and behaviors with their existing
customers, they deliver ads featuring product demonstrations, customer
testimonials, and limited-time discounts. 

This approach attracts new, high-potential buyers who are more likely to be
interested in optimizing their recovery routines, boosting both engagement and
sales.

http://www.alpineanalytix.com/
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Practical Example:Practical Example: 

Practical Example:Practical Example: Practical Example:Practical Example: 

Pro Tips:

Pro Tip #1: Create a custom combination audience in Google Ads using your first-
party data. Target highly interested users—those who downloaded wellness
guides, joined fitness challenges, or attended webinars. This approach focuses
your ad spend on the most engaged potential customers.

Pro Tip #2: Export your list of past purchasers from Meta, and upload it to Google
Ads using Customer Match. Once uploaded, use this data to build highly effective
lookalike audiences for your Demand Gen campaigns. This strategy allows you to
tap into a new pool of potential customers who share similar traits with your most
valuable buyers.

Pro Tip #3: If you're a U.S.-based advertiser, consider using Customers.ai to turn
anonymous website visitors into actionable leads. Their X-Ray Pixel tool captures
detailed information, including email addresses, names, and pages visited. This
data can significantly enhance your lead generation efforts. If you're interested in
an introduction, we can connect you directly with their Agency Partnerships
Team.

Pro Tip #4: To align your Google Ads budget with your customer acquisition goals,
exclude your first-party 'past purchaser' lists from campaigns targeting new
customers. This strategy directs your ad spend toward attracting fresh leads
rather than users who have already converted.

http://www.alpineanalytix.com/
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https://customers.ai/
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Conclusion & Next
Steps

By following the strategies in this playbook, your company is ready to launch
high-impact Google Ads campaigns that deliver real results. You now have the
tools to target the right audience, boost ROI, and drive profitable growth. With a
clear plan in place, you're positioned to make a big impact and outpace the
competition.

www.alpineanalytix.com

Key Takeaways:

Accurate Conversion Tracking: Prioritize capturing high-quality, actionable data
throughout the customer journey. Accurate tracking measures key interactions
and improves decision making to drive better performance.

http://www.alpineanalytix.com/
http://www.alpineanalytix.com/
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In-Market Audiences:

Data-Driven Decisions: Leverage first-party data and advanced analytics to create
more personalized, high-impact campaigns. This approach boosts engagement and
drives better outcomes by grounding every strategy in meaningful insights.

Precision Targeting: Utilize advanced targeting tools to connect with the most
valuable audience segments. This approach minimizes wasted ad spend and
boosts campaign performance by focusing on the customers most likely to engage
and convert.

Compelling Ad Creatives: Create emotionally engaging ads that highlight your
brand's unique value and differentiators. Use various formats to showcase what
sets you apart, driving both attention and conversions. Focus on messaging that
resonates and delivers clear benefits.

Optimize Using Conversion Data:

In-Market Audiences:

The Path to Success

Success in Google Ads isn’t static—it’s a process of ongoing refinement.
Continuously test, analyze, and adapt your strategies to meet evolving market
conditions. By staying agile, you’ll not only improve short-term performance, but
also position your brand for long-term growth in the competitive health, wellness,
and fitness market.

Partner with Alpine Analytix

Ready to elevate your health, wellness, or fitness advertising? At Alpine Analytix,
we blend deep industry knowledge with value-driven strategies to turn Google
Ads into your most profitable acquisition channel. Our dedicated team works
closely with you to optimize every aspect of your campaigns, driving results that
fuel your growth.

http://www.alpineanalytix.com/
http://www.alpineanalytix.com/
https://www.alpineanalytix.com/
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In-Market Audiences:Optimize Using Conversion Data:

Optimization:

In-Market Audiences:

In-Market Audiences:Optimize Using Conversion Data:

Why Choose Us?

Industry Expertise: At Alpine, we specialize in health, wellness, and fitness.
Our exclusive focus on Google Ads for this industry means we truly
understand your market. We build campaigns that resonate with your
audience and optimize them to achieve your marketing goals.

Value-Driven Strategy: Rather than increasing your ad spend, we focus on
delivering real value. Our Google Ads Profitability Framework maximizes your
ROI through advanced data analytics and strategic optimizations, ensuring
every dollar spent boosts your bottom line.

Google Ads Expertise: Our co-founder, Marjorie Vizethann, brings 20 years of
Google Ads experience and has generated over $1B in revenue for top
brands. Our team represents the top 1% of global paid search talent, bringing
unparalleled expertise to elevate your company’s performance and drive
results.

Personalized Attention: Your business deserves our undivided attention.
Unlike other agencies, we work with only one client at a time. We offer a
dedicated team of Google Ads specialists fully focused on your success.

Short-Term Contract: Engage with us for a three-month period to implement
our tailored Google Ads Profitability Framework, designed specifically to meet
your needs. During this time, we'll focus on driving measurable growth. Post
this initial period, you can choose to extend our partnership or leverage your
newly optimized Google Ads account for continued long-term success.

Interested in working together?

Book a Discovery Call today and let’s explore how we can help you achieve your
paid search goals and drive your health, wellness, or fitness brand forward.

http://www.alpineanalytix.com/
http://www.alpineanalytix.com/
https://www.linkedin.com/in/marjorievizethann/
https://calendly.com/marjorievizethann/30min

